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TOPIC:

Don’t market your tobacco to me! 

Author:

Student, West Eyreton School, aged 12

India is 9 she is small for her age, has glue ear, asthma and doesn’t do well at school. Both her parents are smokers. Ben is 29, has lung disease, diabetes and has never had a job, he started smoking at 12. Beth is dead at only 42 she died of lung cancer, also a smoker. It’s no secret that smoking is a health hazard, deadly to smokers and all those around them, yet approx. 20% of New Zealanders still smoke and its children who are starting.

Hi my name is _______, the medical scare tactics of anti smoking campaigning isn’t working, I’d like to talk to you about out of sight, out of mind. A submission to the ministry of health to ban all tobacco shop displays. 

New Zealand banned most forms of advertising in 1990; the only option left was power wall marketing; huge displays of cigarettes at the counter where they have greater exposure and better sales, the tobacco companies happily pay big money to the retailers for it. We need to get rid of this huge tobacco advertising displays and over 65% of new Zealanders agree.

Out of sight, out of mind could be our last chance to protect young people from the poisonous cloud of point of purchase marketing that the tobacco companies have choked New Zealand with. Every dairy, every service station, every supermarket in New Zealand has bright, colorful, attractive displays of cigarettes and tobacco right by the counter. 100s of tiny boxes of death right along side the chocolate bars, the chewing gum and the magazines.

 Imagine the out cry if hip flasks of rum or gin were placed beside confectionary and your morning paper, its disgusting that cigarette displays have become a New Zealand norm. Dalton Kelly, CEO of the cancer society believes the tobacco power wall retail display has to go. These power walls are normalizing tobacco and smoking behavior and encouraging children to experiment with smoking.

The success of point of purchase marketing for the tobacco industry is important as it has insured that a constant supply of young people start smoking every year, approx.14% of them aged 15 to 17. With 12 people per day dieing in New Zealand from smoking related causes the Tobacco industry needs to replace these customers. 

George Thomson from Otago University believes there is a great deal of evidence suggesting that Tobacco companies are targeting children just like me and my friends.  

Fact cigarette boxes are colorful, fashionable, at eye level and right by the counter, beside the treats.

Studies have shown that young people are more susceptible to advertising and branding, a fact that hasn’t escaped tobacco companies. A survey conducted by ASH this year has shown a clear link between the number of visits to stores with tobacco point of purchase marketing and experimental smoking. This survey was conducted with children aged 14- 15.

 The tobacco companies “power wall”/ “the point of purchase marketing”/ “the cigarette display full stop” has to go, it just isn’t right! 65% of all new Zealanders want to see a ban of all tobacco displays and this includes smokers. 

It isn’t right and we need to complain, we need to complain loud. Tell the ministry of health, tell your mp tell anyone who will listen how wrong it is that we allow tobacco companies to pray on our children.

Together we can change the norms and make people see tobacco power walls for what they are: Huge advertising aimed at children as replacement smokers

The gross eyeballs, the rotting feet and the black lungs are a reality for smokers and those around them.I don’t want that future for me or any of my friends.

So let’s stand up and complain, make a noise let’s get rid of all tobacco advertising!!

Out of sight. Out of mind and out of my life

